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BOOMERS:

45 to 63 years old
POPULATION:
78 million

GENERATIONAL INSIGH

e 48% agree “I'll have more
money for doing the things
| enjoy doing when the
economy recovers”

e 43% agree “I'm optimistic
that I will come out of the
recession in a better place
financially than when it
started”

e 29% agree “This recession
will end up being a real
opportunity for someone
my age”

Source: Yankelovich
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RETIREES CRUISE INTO THE SUNSET IN FLOATINC

Oceanic Retirement Communities of America is taking reservations for
retirement condos on private residential cruise ships set to go into
service by early Fall 2009.

For about the same monthly fees as
traditional continuing care communities,
condo owners get all the amenities of
independent or assisted living on luxury
vessels that home-port in Florida and
island-hop in the Caribbean.

Retirees own a share of the ship, not just their cabin, and have use of all
facilities, from a nightclub and health spa to a fully-equipped medical
center to 12 guest cabins where visitors can stay.

Adventurous Boomers and Matures aren’t about to go gentle into that
good night. Watching the moon rise over the ocean is a lot more exotic
than bingo night.

Traditional retirement facilities just drain consumers’ funds. Retirees who
own a shipboard condo can pass it on to their heirs, who can either sell
the unit or keep it on hold by renting it out.

Sources: Iconoculture and CondoShips.com (picture)

A WOODSTOCK FLASHBMAN?

Wavy Gravy’s overalls are now a museum piece. So are a pair of white
go-go boots, Sha Na Na’s keyboard and a 40-year-old paper plate note
asking Cindy to please give Dan a call when she gets back to
civilization. But then, what else would one expect from a cultural center
dedicated to the 1969 Woodstock Festival and the Sixties?

Max Yasgur’s old dairy farm in the Catskills is now a $100 million
performing arts facility called the Bethel Woods Center for the Arts. It
has a 15,000-seat outdoor pavilion and a state-of-the-art museum.

“There’s something more than Baby Boomer nostalgia going on here,”
says museum director Wade Lawrence. “The world was at Woodstock.
We portray the flowering of one part of that decade, when youth culture
changed the world by changing music, fashion, culture and not just
blindly following our leaders or taking things at face value.”

Peace signs and flower symbols shine down on the floor throughout the
gallery, flanked by large displays of album covers, photographs and
artifacts. Visitors are encouraged to don headphones and listen to
popular songs from the era.

Source: New Haven Register



http://www.condoships.com/

BOOMERS SEE OLD AGE AS STILL BEING FAR A
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BOOMER INSIGHT ON STORE BRANDS AND EAT

As marketers have come to learn, Boomers are no
homogeneous group. They defy generalization, just as
3 they’ve defied convention their entire adult lives.

So it is little surprise that different Boomer segments
- behave differently when it comes to shopping, their
— use of private label products and their propensity to
“ eat for health and wellness. A recent study from
Information Resources Inc. provides a current
snapshot of some distinct category and channel
preferences by age, along with attitudinal insights.

IRI defined Boomers as Americans born between 1946 and 1964: it
called the older segment the Truman Boomer (age 53 to 62) and the




